


CPP CASE STUDY

See how the TigersEye redesign and optimization of the CPP website helped this vital nonprofit organization achieve its mission
to ensure equitable access to high-quality preschools so that every Cincinnati child is prepared for kindergarten.
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THE TIGERSEYE WAY

At Tigerskye, we deploy strategy in everything we do. While our
strategists delved deep into the CPP business, brand, category,

and customers, our creatives imagined the possibilities to bring .
the website design to life.
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Launch of website:

Execution of a new website that aligns with the new
brand strategy, improves the user experience, and
increases site visits and stakeholder engagement.
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TIGERSEYE RESULTS DELIVERED FOR CPP

The new Cincinnati Preschool Promise website launched in November 2020. The new website reflected the freshness and energy of the
children CPP serves combined with the functionality and information parents and preschool providers need. And by incorporating an
ongoing Search Engine Optimization program the new website saw exponential and continuous increases in performance.
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Cincinnati Preschool Promise
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READ THE REPORT >
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