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Cincinnati AMA PInnacle Award Finalist
Best Scrappy Marketing Campaign




TARGET AUDIENCE

Adults in their late
20’s to late 50’s
who are financially
stable, including
men and women of
color

Non-traditional
families including
single, widowed,
divorced and same
sex couples

Traditional family

structure regardless
of ethnicity




SUCCESS

Increase Increase
Awareness: Consideration:

Measured by total Measured by the
impressions and number of information
total click-throughs requests submitted

to the website also known as Inquiry
Form submissions.
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ADRIEL FOUNDATION CAMPAIGN RESULTS

The #BeTheOne campaign has successfully driven more awareness to Adriel than they have ever received
with social and digital campaigns geo- and interest-targeting both their existing and new audience segments.
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